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Cautionary Statement
This presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities of, or to engage in any other transaction with Armm Inc. (“Armm” or the "Company“) or any other person. None of the Company’s securities have been registered
with or approved or disapproved by the U.S. Securities and Exchange Commission or by any state or foreign securities commission nor has the U.S. Securities and Exchange Commission or any state or foreign securities commission reviewed or passed upon the
accuracy or adequacy of this presentation. No independent person has confirmed the accuracy or truthfulness of the information contained in this presentation, nor whether it is complete. Any representation to the contrary is illegal. The information in this document
is not targeted at the residents of any particular country or jurisdiction -and is not intended for distribution to, or use by, any person in any jurisdiction or counter-where such distribution or use would be contrary to local law or regulation. Arm reserves all rights in
and to this presentation. Subject to change.

Cautionary Statement Regarding Forward-Looking Information.
Certain information contained in this presentation constitutes “forward-looking information” and “forward-looking statements” (referred to as the “forward-looking statements”), which is information regarding possible events, conditions or results of operations that
is based upon assumptions about future economic conditions and courses of action. All information other than statements of historical fact may be forward-looking statements. In some cases, forward-looking statements can be identified by the use of words such as
“seek”, “expect”, “anticipate”, “budget”, “plan”, “estimate”, “continue”, “forecast”, “intend”, “believe”, “predict”, “potential”, “target”, “may”, “could”, “would”, “might”, “will”, and similar words or phrases (including negative variations) suggesting future outcomes
or statements regarding an outlook. The Company has based these forward looking statements on its current expectations and projections about future events and financial trends that it believes may affect its financial condition, results of operations, business
strategy and financial needs. In light of significant uncertainties inherent in the forward-looking statements included in this fact sheet, the inclusion of such information should not be regarded as a representation by the Company or any other person that the
Company’s objectives or plans will be achieved.
Forward-looking statements in this presentation include, but are not limited to, statements relating to: the real estate industry and the need for digital transformation; the Company’s expectations regarding its revenue and operations; the Company’s plans for and
timing of expansion of its products and services; the Company’s future growth plans, including, but not limited to its M&A strategy and growth into new markets; the Company’s expectations regarding its revenue and operations; the Company’s plans for and timing of
expansion of its products and services; the Company’s ability to attract new clients and develop and maintain existing relationships; the Company’s ability to attract and retain personnel; the Company’s competitive position and its expectations regarding competition;
regulatory developments and the regulatory environments in which the Company operates; and anticipated trends and challenges in the Company’s business and the markets in which it operates. Forward-looking statements are based on certain material
assumptions and analysis made by the Company, and the opinions and estimates of management as of the date such statements are made and they represent management’s best judgment based on facts and assumptions that management considers reasonable in
light of its experience and perception of historical trends, current conditions and expected future developments and other factors it believes are appropriate, and are subject to risks and uncertainties. The material assumptions upon which such forward looking
statements are based include, among others, assumptions with respect to: growth plans; the continuation of demand for the products and services of the Company’s business; the ability of the Company to access financing from time to time on favorable terms, a
stable market and general economic conditions; the ability of the Company to protect its intellectual property rights; the Company’s ability to retain clients and existing relationships; the ability to integrate the Acquisition business; and the continuation of executive
and operating management, or the non-disruptive replacement of them on competitive terms. The Company makes no representation that reasonable business people in possession of the same information would reach the same conclusions. Although the Company
believes that the assumptions underlying these statements are reasonable, they may prove to be incorrect and the Company cannot assure that actual results will be consistent with these forward-looking statements. Given these risks, uncertainties and assumptions,
investors should not place undue reliance on these forward-looking statements.
Whether actual results, performance or achievements will conform to the Company’s expectations and predictions is subject to a number of known and unknown risks, uncertainties and other factors that could cause actual results to differ materially from the results
discussed in the forwardlooking information, including, but not limited to, the following: the real estate industry may not experience a digital transformation; the Company may not meet its expectations with regards to its projected revenue; the Acquisition may not
be completed; the Acquisition business may not be successfully integrated; the Company may not continue with its M&A strategy; the Company may not experience increased revenue opportunities post-Acquisition; general industry and market conditions and
growth rates; legislative and regulatory developments; general economic conditions and levels of economic activity including interest rate fluctuation; risks associated with reliance on key personnel, including but not limited to the Company’s senior management
team; risks associated with implementation of growth initiatives; financing risks; degree of competition in the industry; changes in employee relations; dependence on information systems and technology; and the uncertainty surrounding the spread of COVID-19 and
the effect it will have on the Company’s operations and economic activity in general.
These risks, uncertainties, assumptions and other factors could cause the Company’s actual results, performance, achievements and experience to differ materially from the Company’s expectations, future results, performances or achievements expressed or implied
by the forward-looking statements. If the forward-looking statements prove to be incorrect, actual results might vary materially from those anticipated in those forward-looking statements. You are cautioned that the above list of risks, uncertainties, assumptions and
other factors is not exhaustive, and there may be other factors that the Company has not identified. The forward-looking statements made in this presentation relate only to events or information as of the date on which the statements are made in this fact sheet, and
accordingly are subject to change after such dates. Except as required by law, the Company undertakes no obligation to update or revise any forward-looking statements included in this presentation, whether as a result of new information, future events or
otherwise, after the date on which the statements are made or to reflect the occurrence of future events.

Cautionary Note On Use of Non-GAAP Measures.
Note that for purposes of this section, GAAP refers to IFRS. The Company believes that investors use certain non-GAAP measures as indicators to assess companies such as ours. They are intended to provide additional information and should not be considered in
isolation or as a substitute for measures of performance prepared in accordance with GAAP. Non-GAAP financial measures do not have any standardized meaning prescribed under GAAP and therefore may not be comparable to similar measures presented by other
issuers. This presentation may include non-GAAP measures include “Average Cost Per Lead”, “Average Cost per Community Acquisition” and “monthly
revenue (MRR)”. As noted, these non-GAAP measures have been included as indicators to assess
Source: recurring
1. https://joebiden.com/gunsafety/
companies such as ours. Similarly, the Company has included non-GAAP measures for other comparable companies to assist investors in their relative assessment of our Company. There may be some variation in the method of computation of these metrics as
determined by the Company compared with other companies. Investors are therefore cautioned that as these measures do not have any standardized meaning prescribed under GAAP, the comparisons of non-GAAP measures included in this fact sheet should be
used with caution.
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Key Investment Highlights
➢ Large Addressable Market Coupled With Robust Fundamentals – $51 Billion market; In 2021 Americans bought close to
20 million guns, ARMM is strategically filling the via educational void for the close to 10 million Americans that just
bought a gun for the 1st time in the last 18 months.
➢ De-risked Model With Existing User Base + High Engagement - close to 40% engagement based Monthly Active Users.

➢ Recurring Revenue Model - Co-branded firearms insurance product with Lockton Affinity, the worlds largest private
insurance company. Opportunity for immediate monthly recurring revenue.
➢ Disruptive Tech – Part of an autonomous ecosystem which is a privately owned platform (privately owned servers).
With big-tech overreach from Meta (Facebook) and other this mitigates the risk of us being “de-platformed ”.
➢ “Best In Class” Team – Founder & Insider group with a distinct track record of substantial value creation within highly
regulated industries; PacLNG $900 million sale to OilSearch; Jeff Hoffman (Priceline.com founder); Kevin Harrington
(Shark Tank); Cybin – NYSE American.
Source: 1. https://joebiden.com/gunsafety/

PRIVATE & CONFIDENTIAL

3

Who We Are
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4

The Firearms Market
Robust Fundamentals

$51 Billion
In Recreational
Firearm Spending

Key Market Statistics
▪

$16 Billion Shooting & Hunting Market + $35 Billion Rugged Outdoor
Recreation Market (4)

▪
▪
▪
▪

350 million privately Owned Firearms in the US (1)

▪
▪

Only 1% of the attempted purchases were denied (5)

Over 100 million Gun Owners (2)
43 million firearms sold in 2020 to 2021; 60% more than 2019 (2)
10 million Americans bought a gun for the 1st time in the last 18
months; 45% were women (2)

Estimated 25% - 40% of gun sales are private (3)

PRIVATE & CONFIDENTIAL
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Problems Facing the Firearms Industry
Outdated Process for Gun Owners

New Presidency, New Regulations
o Democratic control of the White House and Congress will
inevitably bring more stringent regulation of firearms

o Majority of firearms related processes are still paper
based.

o President Biden plans to implement new regulation
including:

o No existing technology solution to foster a safer gun
culture & community.

o Universal background check legislation for all gun sales (1)
o Regulating possession of existing assault weapons under the
National Firearms Act(1)
o Creating a program to ensure individuals who become
prohibited from possessing firearms relinquish their weapons (1)

o Gun laws vary from state to state and not all gun owners
are aware of compliance & best practices.
o Most people who are prohibited from purchasing a
firearm attempt to do so through the private market
creating risk for unknowing sellers.
Source: 1. https://joebiden.com/gunsafety/
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The Broader Opportunity
Original Content
Sticky user engagement, no mainstream platform allowing gun
enthusiasts to share their thoughts and promote creativity

Social Media
No focused apolitical platform to connect
responsible gun owners and communities

The Industry Is
Not Addressing
Current Trends

The New Face of Gun Ownership
Women made up 40% of first-time gun
buyers in 2020

Safety and Training
Newcomers to firearms look for an
interactive method to learn and train

Rules and Regulation
No easy access to rules and
regulations for gun owners
PRIVATE & CONFIDENTIAL
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Our Platform Partners
Holsters & accessories
Concealed Shooting Training & Drills

Co-branded Firearms Insurance
Personal Firearms Liability + Instructor Insurance

Precision hunting rifles
The most technically-advanced barrel manufacturing techniques

Veteran owned, hunting, long-range shooting optics

Online video-sharing platform dedicated to firearms and shooting sports-related content

PRIVATE & CONFIDENTIAL
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Armm Lockton Firearms Insurance

INSURANCE FOR OUTDOOR ENTHUSIASTS
Coverage to Protect Your Firearms & Livelihood
Market Opportunity
▪ Co-branded product
▪ 44% of US households own a firearm (1)
▪ 108 million gun owners

▪ > 300 million civilian firearms in the US
▪ Annual value of firearms stolen = $140m (2)

Firearms Insurance

Personal Liability

Instructor Insurance

Source: 1. Pew Research Center, May 11, 2021. 2. Center for American Progress, March 4, 2020.

PRIVATE & CONFIDENTIAL

9

The Power of the Platform
Incentives & Rewards
Firearms
Lifestyle Platform
Firearms Laws

Safety & Training

Apparel

Insurance

Accessories

Social Communities
PRIVATE & CONFIDENTIAL
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Key Features – Version 1.0
Firearms Lifestyle Platform
➢ Foster and promotes a positive gun culture through
a firearms lifestyle platform, including:
✓ Safety & Training Modules
✓ Original Digital Content for Gun Enthusiasts
✓ Social Communities & Activities
✓ Customized Firearms Insurance
✓ Apparel & Accessories
✓ Federal and State Rules & Regulations

PRIVATE & CONFIDENTIAL
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Additional Features – Version 1.0

PRIVATE & CONFIDENTIAL
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Version 1.0 – Impact Initiatives
Via our GIVE function we highlight non-profit organizations that are having importation
conversations at the intersection of firearms, mental health, and gun violence mitigation

PRIVATE & CONFIDENTIAL
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Version 2.0 - Rewards Program
REWARD YOUR PASSION
SEE ALL REWARDS

ARMM Coffee
150 Points

Concealment Shorts
250 Points

Purina Pro Plan Sport
125 Points

ADD TO BASKET

ADD TO BASKET

ADD TO BASKET

Responsible
Gun Ownership

Daily Platform
Engagement

PRIVATE & CONFIDENTIAL

Bespoke
Rewards

14

Key Technology - Autonomous Ecosystem
We Are Part of a Private Platform

PRIVATELY-OWNED PLATFORMS ARE
THE NEXT EVOLUTION
The icons represent the key elements
required to confirm one cannot be deplatformed, de-monetized or de-banned.
“ YO U D O N ’ T WA N T TO
BUILD A HOUSE ON
R E N T E D L A N D .”

PRIVATE & CONFIDENTIAL
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User Testing
o Retained Dynata, the world’s largest 1st party data and insight
platform.

72% of gun owners surveyed said they
would find an app for firearms
management useful.

o We tested 278 gun owners.
o Targeted High percentages of Women & Millennials who are
the highest growth segment of the consumer firearms market.

Very unhelpful

o States Targeted: California, Nevada, Texas, Florida and Alabama.
o Key Takeaways: Primary gun ownership motivation is self defense,
biggest concern is their own safety and others. Users are
technologically connected, very socially responsible, and most
candidates surveyed are not using technology for gun-related
activities.

PRIVATE & CONFIDENTIAL

Very helpful

4%

39%

Somewhat unhelpful

3%
Indiﬀerent

21%

Somewhat helpful

33%
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Key De-risking Initiatives
ALABAMA

NEVADA

Overview

Why Nevada?

Overview:

Why Alabama?

• Collaboration with Las Vegas Metro
Police Department

• 490 Nevadans per year die from gun
violence

•

8 week duration

•

State gun laws resemble 70% of the US

10 members of Ducks Unlimited

•

• Facilitated by FFL, Briarhawk Firearms
and 4 other gun stores

•

• Annual Cost of Gun Violence: $2.3 Bn

Regional foundation of the $16 Billion
Shooting & Hunting Market

•

Current laws do not require a background
check concurrent with a private sale of a
firearm

•

Testing more seamless Safety Reporting in
conjunction with law enforcement

• 14 Week period
• 30 participants including gun owners

(Millennial members)

• As of Jan 2nd, 2020 ALL private sales
will require a background check.

•

Collaboration with Jefferson County
Police Department (safety reporting )

• Red Flag Laws now in effect.

•

Collaboration with Mark’s Outdoors

PRIVATE & CONFIDENTIAL
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Marketing Strategy & Partnership
Kevin Harrington Partnership – an original “shark” on the
hit TV show Shark Tank, the creator of the infomercial.
Kevin will act as a Brand Ambassador to Armm.

Early Adopters & Target Consumers
Tech Savvy Millennials

Product Marketing
Investing in user engagement and product experience

Events & Media
Exclusive events for budgeting & media.
Hunting & Recreation Community
Social Leverage
Viral models partnering with micro-influencers
to drive adoption & reduce CAC.
Organic, SEM, Social
Traditional channels in future, current focus on building
the most robust product suite.
PRIVATE & CONFIDENTIAL
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Key Growth Drivers
Key Assumptions
➢ Total addressable market:
110 million gun owners
➢ Freemium Model in 2021
➢ 2022 Premium Platform annual
subscription of $49.95 including secure
data features & virtual training courses
➢ Platform ad revenue commencing in 2022
➢ 1 - 4% market share penetration

▪
▪

▪
▪

Capital Structure

Growth of user generated content
Community Growth - limited “safe”
social spaces for firearms enthusiasts

Digital ROI to get to 1,000,000 users
Commencement of Ad platform revs

➢ 20,145,395 common shares outstanding
➢ 2,200,000 dilutives
22,345,395 fully diluted shares outstanding

▪

40% engagement based on
Monthly Active Users

PRIVATE & CONFIDENTIAL
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Comps – Who We Are Watching
Company

Symbol

Market Cap

EV / 2022 Revs

Company Description

EVBG - NASDAQ

$1.8 Bn

5.3x

Mass notification system & incident management platform

POWW - NASDAQ

$553 MM

11.9x

A high-quality, technology-driven ammunition company;
acquired Gunbroker.com for $240 MM.

SSTI - NASDAQ

$325 MM

7.4x

A gunfire locator or gunshot detection system that detects
and conveys the location of gunfire

$80 MM

35.0x

PAT - TSX

PRIVATE & CONFIDENTIAL

A radar technology and software solution providing the first
responders and security personnel valuable time in active
threat scenarios.
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Management Team & Advisors

Mark Lawson
CEO & Director

Nico Civelli
Director

Ralph Proceviat
CFO

Previously an investment banker with Morgan Stanley,
where he was involved in the execution of over $6
Billion worth of mergers and acquisitions, $8 Billion
worth of debt offerings and $500 Million of equity
financings in the technology, healthcare, and energy
sectors. Director and Chair of Audit Committee of
Cybin Inc. (CYBN: NYSE American).

Provides consultancy services to emerging
companies in the technology, natural resources,
and renewable energy sectors. He now runs
Clarion Finance Pte Ltd, the Singapore branch of
the Civelli family office, and serves as director of
various public listed companies in the natural
resources and technology sector.

Formerly served as CFO of Datawest, one of North
America’s largest information and technology application
service providers. Led the securing of $75 Million in
service contracts to fund the development of a new
banking system.

Jeff Hoffman
Advisor
Entrepreneur, CEO, and founder of multiple successful
startups including Priceline.com, now valued at $86
Billion (BKNG: NASDAQ). Jeff serves on boards across
several continents and spanning various industries
including
technology,
entertainment,
and
entrepreneurship.

Kevin Harrington

Bob Keller

Advisor

Advisor

An original “shark” on the hit TV show Shark Tank, the
creator of the infomercial, pioneer of the As Seen on TV
brand. His various ventures has produced well over $5
billion in global sales, the launch of more than 500
products. Twenty of his companies have each topped
$100 million in revenue.

Over 20 years of experience in U.S. Army special operations.
He served in the 20th Special Forces Group, the U.S. Army
Special Mission Unit (SMU), where he spent more than 10
years in the most elite special operations unit in the world.
Over 1,000 real-world direct-action hits where he hunted
down high value targets and conducted hostage rescue
operations. These hits resulted in hundreds of engagements
from which he draws all of his gunfighting experience.

PRIVATE & CONFIDENTIAL
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Advisory Board

Michael Williams
Advisor

Federico Banfi
Advisor

Detective Stephen Barborini

Sr V.P. of Summit One Vanderbilt, a $3.3 Billion landmark
real estate project ion Midtown Manhattan. Previously the
Chief Marketing Officer of Formula 1 (Grand Prix of
America). Michael was also previously the Chief Marketing
Officer for the New Jersey Devils (NHL), San Francisco
49ers (NFL) and the Walt Disney Company.

A Director of Nuvap Capital Partners, which is the first IoT
solution for the continuous monitoring of multiple
environmental factors in workplaces, schools, care centers
and leisure facilities. He is currently the President of the
Associazione Convento San Francesco. Mr. Banfi was
previously a member of the Board of Directors of Fiocchi
Ammunition for 19 years.

25 years of service as a Resident Agent in Charge with
the Bureau of Alcohol, Tobacco, Firearms and
Explosives. Elite expert in firearms and firearm
investigations. Earned numerous awards from the ATF
and U.S. Attorney’s Office during his law enforcement
career. 2003 ATF Agent of the Year.

Peter Hwang
Advisor
Managing Partner and founder of Nicoya Ventures. 20+
years experience as a C-level executive in public and
private sectors. Seasoned entrepreneur with a record of
success across multiple sectors and disciplines. Founder
of Newstrike Brands and sold to HEXO for CAD $263
million.

Michael Bucella

Advisor

Nicholas Danton

Advisor

Advisor

Partner at BlockTower Capital, over $1Bn in AUM. Prior to
BlockTower, Michael spent nearly a decade with Goldman
Sachs. He joined Goldman Sachs in 2008 as part of the
Firm’s Asset Management division (GSAM), where he
focused on investment strategies, markets
and
institutional investors globally. Previously worked in
Goldman’s Securities Division where he ran the MultiAsset Sales & Trading business.

Mr. Danton is the President of Pelleton Renewables Inc., a
company that holds a proprietary drying solution for
organic waste. Mr Danton is based out of Tampa, Florida,
where he is a consultant and investor in various emerging
technologies that are ready to go to market. Mr. Danton
has developed technologies, and guided private
companies to diverse markets across the nation in various
sectors, including mining, technology, healthcare

PRIVATE & CONFIDENTIAL
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Key Catalysts - Illustrative Timeline

Q2 2022

Q3 2018

Q4 2019

Q1 2022

Commenced Software Development

Completed Las Vegas Pilot Project

Public Launch of Platform & App

• Brand Partnerships

Q3 2019

Q2 - Q3 2020

Q1 2022

Q3 2022

Filed US & Canadian Patent
Applications

Completed Alabama & Louisiana
Pilot Projects

Direct Listing - OTCQB

Uplisting

PRIVATE & CONFIDENTIAL
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5 Cowboys Way, Suite 300
Frisco, Texas 75034
T: 1 972 464 1904
www.armmlife.com

